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Za-GATO

A Founded in 1979, Zagat is based on a simple premise that the shared opinions of thousands of avid
consumers with real experiences are inherently more accurate and relevant than the opinions of just
one or two critics.

Heralded as the most fAcomprehensiveo & Awildly g

Content spans over 40,000 places worldwide and covers popular leisure activities including dining,

Brand Attributes travel, movies, golf, shopping & more!
A Immensely popular A Appeals to leisure enthusiasts who frequently travel and dine out
A Trusted
A Fun A Synonymous with aspirational lifestyle activities
A Accurate . .
A Useful A High perceived value to the consumer

i ontent based on consumer surveys i millions of votes cast annually
A Timely A Content based I f vot t I
A Authoritative
A Expansive A Guides are bestsellers in major world markets

A Available on multiple platforms including print, online, mobile devices, in-car navigation systems,

television & Taxi TV
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Recent Accolades

Zagat for iPhone ranks #145 out of 204,000 paid apps (Apple)
Zagat for iPad ranks #33 out of 44,000 paid apps (Apple)
iPhoneZi &ty Grassing dravel App in the iTunes store (Apple)
nru for Android i 2010 Webby Award nominee: Experimental & Innovation
Food

Usero in the & Drink
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TOf fTwi at eiSuggested

category

NY C TR608 and 2000a#h natoonapbestseller (Travel, Nielsen Bookscan)

-Wi n nzag atf

FiberMark Specifier Award

16th Annual Specifier Awards

Best of Show — New Category

Zagat Survey, LLC
Specifier, Designer, Publisher: Zagat Survey, LLC
Material: Reprise® Cover and Skivertex Recover® Double

These Zagat Guides to New York City and Long Island
Restaurants took high marks f
" including FiberMark's 100% Recycled, 30% post-
consumer waste Reprise® Cover, and Skivertex Recover®

aturing eco-sensitive

Double, with 50% post-consumer waste

s not only the FiberMark components that make these

ecial - the gu e printed using emvironmi

rced from PEFC c

friendly inks, on pap! fied forests.

Hats off toZagat Survey, LLC for a truly sustainable design.

Zagat for iPhone

4:16 PM

Back ZAGAT

Per Se

#FS 10 Columbus Circle, 4th fl.
(60th St. at Bway)
Manhattan, NY 10019

¢212-823-9335 B Reserve

Neighborhood West 60s

Cuisines French, American, American
(New), European

Eﬂ?@; 28 | 28| 28] 5303]
Apart from the $275 prix fixe dinner cost, this
Time Warner Center aerie overlooking
Columbus Circle is deemed “perfect in every
way", with the ambiance, French-New American
food and (No. 1-rated) service all “sublime”;
even if you need a “Centurion card" and at least

fi BribeyMark iSpecifisriAwasddfor use of eco-sensitive materials

Of fici al

iSuggested

hwitter’ Search jo) Home Profile

Who to follow Search

View Suggestions  Browse Interests  Find Friends
View Food & Drink (88)
Art & Design - Books - Business - Charity - De:

Food & Drink - Funny - Health - Music
Staff Picks - Techr Travel - Twitter

als - Entertainment - Family
N Politics

Science

Zagat 7ag uzz
Buzzing about food, nightlife and everything
else we love at Zagat! Be sure to follow @ZagatBuzzNYC for specific
NYC foodie news!

TPl humphryslocombe fur
N ce Crea ie

Foodimentary r
T

> Follow Ev

& Follow Ev

food facts! Impres

M RichardBlais RichardBlais P
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Zagat in the Media

Zagat is a pop culture icon frequently highlighted and parodied by the media, receiving millic
of media impressions weekly.

e U \\ = INStyle Uhe ﬂa‘nztnn @lnhe

HOT

TV features include:

A Bill Maher

A David Letterman
A Ellen Degeneres
A Regis & Kelly 05, = P—— __n
A Saturday Night Live S ¢ ot v o, ==
A Seinfeld
A Sex & The City
A The Daily Show
A The Simpsons oo |

A Two and a Half Men ...-“‘-““ii“
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A Trusted Resource

Zagat is the most trustworthy source of restaurant and leisure information.

85%

80% -
In the Press

75% -
ATi m and Nina are doi
great job of keeping up with 70% -
the kids | atelybo
T CNET

65% -
AfThe worl déds | eading

provider of consumer -
based contento
I Business Week

60% -
Zagat Yahoo! Yelp.com Google

Sampling péovid\ed independently by Survey Sampling International for Zagat Brand Study, October 2010
ui deo

ifThe most trusted (¢

I The Today Show
Brand Awareness

Nationally 80%

A Bost on..... 87% A Chi cag.ua... 79% A Los Ang.el 80
A Miami ... 83% A NYC ... 99% A NY cState Area .... 99%
A Phil ade.l.p80% A San Fr.anc8@xo A Washingto89% D
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Demographics

The Zagat brand appeals to an affluent & educated demographic across the country

51% ........... Male 8% 17% Northeast/

Midatlantic 38%
2071 29 307 39
49 % ........... Female West
South
2 6 % 2 3 % Midwest
401 49 50i 59
Other
0 10 20 30 40 50

$150,000 (or higher) éééée. ... ... ... 26% . .

$100,0007 $149,000 €666 . . . . . . . . . .. 25% . .

$50,0007 $99,999 6666 . . . ... ... 34% . . W Grad/Professional Schoc
$49,000 (andunder) € ééé&. . . . . . .. ... 15% . . B College

B High school/Some Colle¢

® High School
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ZAGAT.com members
spend heavily online
in the following
categories:

A Airline tickets

A Car rentals

A Clothing, shoes and
accessories

A Event tickets
A Flowers
A Gourmet food

A Vacation packages

Connect With a Valuable Audience

w 5A&aO0NBGA 2y|NJe AyoO2YS yR NBEFAYSR
w ! FTFEdSYyd | yR Ay T dnikéra rargihg id-a@e@rﬁn&i%ﬁ
w [AGAY3I AYy 2N GNI@StAy3a (2 YI22N Y
w /[ 2yy2AaaSdz2NER 2F ljdzZ f AG& LINRPRdAzO( &
Reach

Members 2,000,000+

Unique Visitors 1,200,000+

Session Duration 5 minutes

Buzz Email Optins 800,000

*Source: Google Analytics

Per Se

,7‘10Colmb Circle, 4th fl.
GI# (60th St. at Bway)
Manhatt: an, NY 10019

£7212-823-9335 BT Reserve
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High Visibility Advertising

Run prominent, above-the-fold ads on ZAGAT.com. We will create an impression-based package based
on your budget and goals.

Drive traffic and build
awareness for your brand

with our unique targeting Restaurant Details

and ad capabilities: FREE dessert /I [ e — LEADERBOARD

Dine-InTheatres with entré

728px x 90px

A Geo and destination

USTS  VOTE  BUZZ  DEALS & EVENTS
What are you looking for? Where?

A User Type (e.g.,
AﬂonymOUS, Members, E3E Denino's Pizzeria
Paid Members) : e

A Attributes (e.g., Cuisine
Type, Romantic Places,
Healthy/Organic, etc)

A Demographics (e.g.,

Gender, Age) -

ISLAND
\L 300px x 250px

Search Results

A Ratings (e.g, Places with
27 for food or higher)

A category or feature
(e.g., lists, blog, etc)

A Roadblocks and site
takeovers LEADERBOARD

728px x 90px

A Household Income

What are you looking for? Where?
N

Retine Your Seoch .

ISLAND
300px x 250px

[
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Hi gh Visibility Advertising (contdod)

Zagat Buzz Blog

EXPERIENCE ULTIMATE » : TR LI \1 P ‘—// LEADERBOARD

LUXURY FOR YOURSELF

ZAGAT o + : RV iy iy | i 728px x 90px

ZAGATBUZZ

Categories fecle ‘oo
tents

Title with Photo // Lorem Ipsum Dolor Sit Amet Jgamray

— s L ISLAND
Title with Video 4z V ]\ Y ) BOOpX X 250pX

Subscribe - NYC Edition 11 1 . Other high-trafficked pages

(5] ¢ Bt Iy WP S

LEADERBOARD e — el
728px X 90px What are you loking for?

Deals & Events

ZA?:A(I@

el ot and diey acas (0 the hoses) Tt ated @slasarns and wines

$30 o Less for $60 towards
Dinmar for Two & a Glass of Wine
¢ Bombay Palace

- o = s

LARGE RECTANGLE
300px x 600px

7

P IHE COLLECT ON»
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Custom Homepage Placements

For maximum exposure, custom sponsorships and large marketing partnerships may include integrated, co-branded homepage
placements.

PUSH DOWN UNIT
962px x 60px

COBRANDED SKIN

“FBCSE'“&S[AS sy o @ 42 Y
Law — ‘]’

What are you looking for? Where?

New York City v SEARCH

+ Poputar Cities

NEW YORK CITY RESTAURANTS BUZZ « STAR MEMBERS

e B3 FoodCritik2?
ﬁ v .
4 A
LoveFood
. 4]
[/

LISTS VOTE BUZZ DEALS & TS Donate 1o Japan Society's Earnquake Rellef Fund »

=

SPECIAL PREMIERE EVENT
SONBAY Sevic JDVWTIME ]

LISTS VOTE Buzz DEALS & EVENTS




Custom Content Sponsorship

Provide ZAGAT.com users with FREE access to ratings and reviews
cobranded microsite and/or on search and browse result pages throughout the site.

AiBrought to yo appeaywhedwsasSgarcat i oMBr ought designgtionwill épgedr on the restaurant detail page

BURE LAY 77 G S BU R DI iy EXPLORE THE NEW SPRING/SUMMER 2010
» 4 . L COLLECTIONS

USTS  VOT!  DUZZ  OPALS & LVENTS W ot

» FEATLRSS

ASponsored byod designat
r_-pm}.m.m drive traffic back to your site

BORELE

v -
“ SAVES2S
v ' o
o St
Peaesy e S+
FET R HRT
w MEALS STV

i 535 FIVE COURSE

t for? >
S ey ook e LISTS  VOTE  BUZZ  DEALS&EVENTS ¥ store | @ mobtie | 2
[ Poe ik L4 Tec
s What are you looking for? Where?
We found 1,102 restaurants matching “Itallan™ ltalian i
Sfine pour swarch by it "y Pare THh Jewre S TH e
THGAT RATRGE AR e i S « Back 1o Results () S Premiers Sunday aom 110t BoREIAS DM
wt ) - - ey B8
presrres o O e Cornedproovned (RN .
: Vespa St Qe ] sena10 prone
. oy W 4
o The Summer of Audi Fvent 5 at. 8411 & 851 Sts. Zagat Rating & Review Stats Add to Lists
oraly B3 1 Muline A food e -
[ . ecor:  Service: Cost B6% Lisdtt Favority
o e mmeoe plance 2 ve Onling o) 18 10 643 B6% Liked avorites
P N o —I —I —I _I Been Here
> Onea - _— i . " UES
- RN . ; " Wish List
' ETRCTRrT T TR =3 =E '
- DASKES o ke Ww Ot Oekw é i Custom Lists  ~
yikes ]
ik s B Capre Caffé Long Name Test Go wap 2
B ey :
(D e
Overview Reviews Menu Photos Videos Plan " pur Visit
— ) By o) 3y B 1 Rnlwtnd Bz
il Nomwr Dwhn Wewi | Sk e b Chel ®
O - LOCOFOK i L
(.D tpthoe . e J0mh1 Bt w3 B A S e B »a Imm
oyt The B r e g £ il . B P o 1
::tl B3 Capre Caffé : 7 W COrPIaT »ETIEE k Frd SLnday #o L BORGLAS b
o CaktCommnvin $ '
¥ tach
—




Microsite

Select Zagat content that appeals to your target audience and create a custom, co-branded microsite featuring FREE access to ratings and
revi ews, pr esent ed Mirgsitefimayinclude cideanfich meglia and other robust features.

: - i TALK T
The highest possible ratings ABJE}IGTYOUC])I gi LEARN MORE

for financial strength INSURANCE NEEDS

THE COMPANY YOU KEEP®
About New York Life Ratings = Consult With An Agent
New York Life has the highest possible ratings
for financial Stl'CIlgth from all 4 major ratings agencies’
Mew York Life is the largest mutual life insurance company in

— T the United Statest and one of the largest life insurers in the
world. We have the highest possible ratings for financial strength

a-‘ and sorne of the best trained agents in the business.

Contact your local New York Life Insurance agent to learn how
you can help protect your family's financial future.

Search for the highest-rated restaurants in our
complimentary listings:

Now on
SAN FRANCISCO
PHILADELPHIA

“gtandard & Poor's (A&A), A M. Best (A, hoody's (faa) and Fitch (&%) for financial
P . strength. Source: Individual Third Party Ratings Reports (az of 7/7010).
» Abour New York Life o VRatings Feports ¢ !

MIAMI

tHew York Life iz the largest mutual life insurance company bazed on Fortune 500,
ranked within industries, Insurance: Life, Health (vutual), Fortune magazine 5408

N igmyspace You 2 stumbleUpon

Stay in touch with us on

About Us  Press Center  Restaurant Owners  Sales & Adversing  Corporate Solutions @ Contact Us  Jobs  Privacy  Terms of Use  Site Map
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Microsite is clickable and can
drive traffic back to your site
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Open House Sponsorship

Gain maximum exposure and 100% SOV by sponsoring FREE access to ZAGAT.com ratings and reviews
foralimitedtimei pr esented by fiyour company. 0

Package includes:

A 100% SOV ads

A Customized landing page SR Nkt werns : ZAGAT.com

SIGN UP FOR FREE NOW »
A Homepage presence on

ZAGAT.com
A PR support

Getready far another serving of campetition as fiteen aspiring chefs go whisk-to-whisk in an all-new season of
Bravo's hit Top Chef. The stakes rise when some of America's most talented aspiring chefs come up againstthe
critical tastes of our judges: world-renowned chef, Tarn Colicchio; Food &Wine magazing's Gail Simmons and
internationally-known actress, model and award-winning cookbook authar, Padma Lakshmi. The winner will receive
$100,000 to jumpstart his or her culinary endeavars, coverage in Food & Wine magazine and an appearance at the
Food & Wine Classic inAspen. Who will have to pack their knives and go and who will survive to be the next Top Chef?

Watch what happens every Wednesday @ 10/9c starting October 25

bravotv.com

You 2 stumblepon () MIXX

About Us  Press Center  Restaurant Owners  Sales & Advertising  Corporate Solutions = Contact Us  Jobs Privacy Terms of Use  Site Map

ZAGATSURVEY. c




Sponsored Content Blog Series

Develop engaging and relevant editorial content (e.g., Top 10 places in NYC to watch the superbowl, How to make a great
mojito, et c), brought to you by fAyour companyo. Promote your brand a
users rely on and are eager to read. Incorporate video, Q&A interviews, , etc

Ed McFariand of Ed’s Lobster Bar Medi Wine Bar Nate Smith Out at Dean K!Mgon Chow; Spiitting Chipotie's Asian Fast-
Readying Plzza Concept Hell's Kitchen Street After On... the Bill; Tast.. Casual Chain Get...
ThS waakend, we got word thit Eg adl's Kiohen rRescants Myuch of he sumrounging ~ Wit 5 e Rsdest so- n
McFariand of Ed's Lobsiar Bar g a 2ppanenty ovwe ther wina 2 ct resto Dean these? Tums out

" fom making lobster meatalls v ocus oars, because Med: just Stroet focusec on chef Nale re the gourmands
OnN a soan-tD-open Pizza joke, joined the rarks of Ardesia Smth, who was. of al Yorler.

Cloaings Coming Soon (142)  Desis (141
Evorss 51 New Openings Neows (1924 Ouzaies

P s |

Ed McFarland Of Ed's Lobster Bar Readying Pizza Concept

by James M

This weekond, we got word that Ed McFariand of
E's Lobaist B Jong i bresk from making
lobster moatalls X
Jont, which will Sabut

new series march 6

sundays 8/7c

GOT A BUZZ-WORTHY TIP?

Emal US YOUr 7esRrant news and we may Nslide tin

» future post
susMmIT

zza phatos on his Twiter

Attach Photo(s

s GET THE BUZZ NEW YORK CITY EDITION
Pewainte: pogataos [ RS Feed [» i
LTETTT
Medi Wine Bar Opens In Hell's Kitchen MOST POPULAR POSTS
y James Muicahy Wekcome to the AB-New ZAGAT com! "
Hell's Ktchen residen Comr—res

apparently love ther wine
bars, because M of
sin, Xal Xa

55 Ofers on Jsmes Board Award SemMinabists 1
Avanue The wa U covraes
7 Things to Try This Week: 1
February. R )

Inbeds are avalk \»muso 8 o glass (811 Nnth
Ave)

Burger News: Go
Burger Opens. Ml_-—-—.

WORE «
Okch Plainy 1
Now Soft-Oparrorsrars
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Zagat Buzz ENewsletter

The incredibly popular Zagat Buzz e-newsletter covers the hottest restaurant openings and closings,
trends, news, features, special events and more! Align your brand with valuable content that ZAGAT.com
users request and rely on every week.

Brought to you by ZAGAT. oliow Us on Twitter 3ecome a Fan on Facebook are T I

ZAGATBUZZ

Boston + Chicago + London » Los Angeles + Philadelphia + San Francisco + Washington, DC + Best of the Buzz

Eight regional versions in
total to choose from plus

Reach one national edition

Unique E-mail opt -ins 800,000
Weekly E-mails sent 950,000

Avg. open rate 15%
Click-thru rate 8%

Riont

New To Our Calendar!

With the debuts of Baorrito, the Korilla BBQ Truck and a
new Crown Heights location of Oaxaca, Korean tacos are
all the rage. We decided to hit these three new spots z A Very Veggie
along with one below-the-radar take-out shop to see how S Thanksgiving
they stack up. Check out the detalls of our trip between November 9 & 16, 2010

Braeburn
the tortillas below... 117 Perry St.

Join chef Brian Bistrong as he prepares

»The juicy details

a special twist on traditional Turkey
Day fare with a five-course vegetarian

Each edition includes two
prominent Island Ad units
(300 px x 250 px)

innovative

Zagat Buzz Editions CHASE O " ore ot
SAPPHIRE ZAGAT

Upcoming Events

Advertise in all 9 editions, or choose

See, Be Seen and Eat!
only select markets. h Plan your next “ Ocober 28, 2010
J‘: \__‘ 151 W. 34 5¢., 8th fl.

culinary experience.
Get access to Zagat Ratings & Reviews Primal Cuts in Action
E-mail reach by edition: for Celebrity Chef restaurants compliments NMZ"e(;"be'; 4,2010
. of Chase Sapphire:” i

Find a Restaurant »

A Best of the Buzz (282K) i
A Boston (46K)

) Fat Radish Sprouts on the Lower East
A Chicago (41K) Side
A London (24K) :
A Los Angeles (29K)
A NYC (280K)

" GROOVEABLE FEAST

! True to its name, the radishes are indeed fat (and pickled)
atFat Radish, a Modern British arrival on the Lower East
Side from a catering company duo, whose midpriced Suzanne Vega On
menu focuses on seasonal veggies and meats, “Grooveable Feast”
accompanied by creative cocktails. The sharp-looking

y digs mix airy decor elements — whitewashed brick, wood-
backed banquettes and herb boxes — with more industrial

The chart-topping songstress
travels to Tom's Diner in

. . Brooklyn to dish about life &
A P h | Iadelpl"“a (51 K) ones like factory-style lighting and barstools that swing the music biz with
outon hinges (17 Orchard St.; 212-300-4053). musician-host Richard Julian
: in this web series premiere.
A San FranClSCO (70 K) Will this newcomer charm the neighborhood, which offers one of the more "

diverse dining scenes in NYC? Click past the jump to read reviews of some of its Watch It Now »

A WaShlngtOI’], DC (53K) hinhiv ratar feam nur rorontly ralaacad Sury
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Zagat Presents Sponsorship

Our popular culinary event program consists of exclusive, one-of-a-kind dining experiences at new and hot
spots in major U.S. markets. Reach an engaged audience by sponsoring one or more events such as a
tasting, wine pairing, prix fixe menu, preview and/or special chef demonstration.

l%ejewé)
Sponsorship includes: 4 DELTA

9, 6:30 PM

A Dedicated e-mail(s) sent
to ZAGAT.com members

mas St. (bet. Church St. & W. B'way)

A Event signage (menu,
goody bags, giveaways,
etc.)

A Homepage presence

A Optional site with rich i
media content for event
(|e V|deos7 reClpeS’ etc) NY'S MOST GLOBAL AIRLINE

AReserve seats f
and brand ambassador

A Social media outreach ADELTAZ

AiSponsored byo
placement on ZP
homepage

A Value-added ROS
banners

A ZagatBuzzemai | ado
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Learn more at www.zagat.com/zagatpresents




